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Introduction: 

The seminar on "Marketing of Financial Services" was organized by the School of 
Management at Centurion University of Technology and Management, Paralakhemundi, on 
7th March 2024. The event aimed to provide insights into the intricacies of marketing 
financial services in the contemporary business environment. The seminar was conducted by 
Mr. Prayash Ranjan Mishra, an esteemed resource person in the field of finance and 
marketing. 

Seminar Highlights: 

1. Keynote Address by Mr. Prayash Ranjan Mishra: Mr. Mishra commenced the seminar 
with a comprehensive overview of the financial services industry. He highlighted the 
evolving landscape of financial services, emphasizing the importance of strategic 
marketing in achieving sustainable growth. His address provided valuable insights 
into the challenges and opportunities encountered by financial service providers in 
today's competitive market. 

2. Understanding Consumer Behavior in Financial Services: The seminar delved into the 
intricacies of consumer behavior in the context of financial services. Participants 
gained insights into the factors influencing consumer decisions, including risk 
perception, trust, and regulatory compliance. Mr. Mishra elucidated various 
psychological and behavioral theories relevant to understanding consumer 
preferences in financial products and services. 

3. Marketing Strategies for Financial Services: An in-depth discussion on marketing 
strategies tailored to the financial services sector was a focal point of the seminar. 
Mr. Mishra elucidated the significance of segmentation, targeting, and positioning 
(STP) in designing effective marketing campaigns. Participants learned about the 
importance of brand building, relationship marketing, and digital innovation in 
enhancing the competitiveness of financial service firms. 

4. Regulatory Compliance and Ethical Considerations: Given the highly regulated nature 
of the financial services industry, the seminar underscored the importance of 
regulatory compliance and ethical practices. Mr. Mishra outlined the legal and ethical 
frameworks governing financial services marketing, emphasizing the need for 
transparency, integrity, and consumer protection. 



5. Case Studies and Interactive Sessions: The seminar incorporated case studies and 
interactive sessions to facilitate practical learning. Participants analyzed real-world 
marketing challenges faced by financial service firms and brainstormed innovative 
solutions. The interactive nature of the sessions fostered lively discussions and 
knowledge sharing among attendees. 

Conclusion: 

The seminar on "Marketing of Financial Services" provided a platform for academia and 
industry experts to exchange insights and best practices in the realm of financial services 
marketing. Mr. Prayash Ranjan Mishra's expertise and engaging delivery captivated the 
audience, enriching their understanding of the subject matter. The event was a resounding 
success, empowering participants with actionable strategies to navigate the dynamic 
landscape of financial services marketing. 

We extend our heartfelt gratitude to Mr. Prayash Ranjan Mishra for sharing his expertise and 
insights with us, and to all participants for their enthusiastic participation. 

 



 












